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Social Media 
Management



SOCIAL MEDIA  MANAGEMENT
CLIENT: Jewish Community Foundation of Los Angeles

I managed the foundation’s social accounts, which 
involved devising our strategy, crafting and designing 
posts, and scheduling them. Below are links to some of 
the social posts I created:
● Grantee Feature: ETTA Video

○ Goal was to highlight a recent grant 
recipient through visual storytelling. 

● Event Recap: Talk with NYT Financial Columnist 
Ron Lieber
○ Goal was to highlight one of the primary 

benefits to foundation donors: exclusive 
events with high-profile guests.

● Feature Friday: Heidi Monkarsh
○ Goals were to highlight our board members, 

emphasize the benefits of having a fund, 
and offer social proof through 
endorsements from influential individuals.

https://www.instagram.com/reel/Cu-BvWht4D6/?igsh=MzRlODBiNWFlZA%3D%3D
https://www.facebook.com/jcflosangeles/posts/pfbid02qgja9rhTYocCky1RBB1GU1HS5U497a2J591HkXMmvXj7KpPw6N2Zh46X3uQvUXn9l
https://www.facebook.com/jcflosangeles/posts/pfbid02qgja9rhTYocCky1RBB1GU1HS5U497a2J591HkXMmvXj7KpPw6N2Zh46X3uQvUXn9l
https://www.linkedin.com/posts/jewish-community-foundation-of-los-angeles_its-feature-friday-today-we-are-highlighting-activity-7098363006543155200-JuMm?utm_source=share&utm_medium=member_desktop


SOCIAL MEDIA MANAGEMENT
CLIENT: Jewish Community Foundation of Los Angeles

The primary objective of this project  was to 
establish our presence on Instagram, a 
platform we had yet to explore. My 
overarching goals were to:
● Ensure our profile aligned with our 

brand identity.
● Increase engagement and follower 

growth organically.
● Develop a content strategy tailored to 

our target audience.

By focusing on these objectives, we aimed 
to effectively leverage Instagram as a 
valuable tool for brand promotion and 
audience engagement.



Giving Tuesday 
Social Campaign
CLIENT: Operation Progress

The objective for this project was to 
fundraise $5,000 within a single day for 
our college access program. To achieve 
this, I crafted a campaign strategy 
focused on showcasing the profound, 
long-term impact of our program on 
the youth it serves. For instance, I 
spotlighted success stories such as 
Jordan, who gained the assurance of 
attending college through our program. 
Leveraging a combination of social 
media posts and targeted email 
outreach, our campaign surpassed 
expectations, surpassing the 
fundraising goal within a remarkable 
time frame of fewer than 12 hours.



Giving Tuesday Social Campaign
CLIENT: Operation Progress



Website 
Management



This project aimed to improve the 
website's overall design 
cohesiveness. Initially, I noticed 
various design inconsistencies that 
hindered user-friendliness. My goal 
was to unify the design, modernize 
it, and ensure it was user-friendly 
across different devices.

WEBSITE DESIGN PROJECT
CLIENT: JEWISH COMMUNITY 
FOUNDATION OF LOS ANGELES



WEBSITE DESIGN PROJECT
CLIENT: JEWISH COMMUNITY FOUNDATION OF LOS ANGELES



While working at the Jewish 
Community Foundation, I developed 
six new webpages. One of these 
focused on addressing the 
increasing trend of complex asset 
donations, aiming to provide clarity 
on our approach in handling such 
transactions. Collaborating with 
both the development and legal 
teams, I spearheaded the creation 
of this webpage, along with a 
concise one-sheet for staff to utilize 
during client meetings.

WEBPAGE CREATION
CLIENT: JEWISH COMMUNITY 
FOUNDATION OF LOS ANGELES



WEBPAGE CREATION
CLIENT: JEWISH COMMUNITY FOUNDATION OF LOS ANGELES



Email 
Marketing



Giving Voice Newsletter
CLIENT: Jewish Community Foundation of Los Angeles

I created a newsletter titled Giving Voice to 
consolidate and streamline our 
communications. Previously, our audience 
received numerous separate emails 
covering various news items, leading to 
email overload. The goal was to provide a 
centralized platform for easy access to all 
news updates while reducing email 
frequency. Taking on the role of creative 
director, I conceptualized the newsletter, 
developed its content strategy, and curated 
the year's worth of content. Giving Voice 
consistently achieved an impressive 
average open rate of 50%.



Giving Voice Newsletter
CLIENT: Jewish Community Foundation of Los Angeles



Email Marketing Messages
CLIENT: Jewish Community Foundation of Los Angeles

Below are some marketing messages I 
developed, which were either featured in Giving 
Voice or used as standalone pieces.



Email Marketing Messages
CLIENT: Jewish Community Foundation of Los Angeles



Open Call for Grant Application Campaigns
CLIENT: Jewish Community Foundation of Los Angeles

Each year, we organized 2-3 open 
calls for organizations to apply for 
our grants. My role encompassed 
designing flyers, crafting marketing 
strategies, and meeting key 
performance indicators (KPIs) by 
promoting sign-ups for informational 
webinars linked with each call. To 
maintain consistency across 
campaigns, I opted for a unified 
theme of 'building together.' Each 
graphic depicted people 
collaborating to construct something 
meaningful, aligning directly with the 
foundation's core principle of 
repairing the world.



Open Call for Grant Application Campaigns
CLIENT: Jewish Community Foundation of Los Angeles



Event 
Marketing



FOUNDATION WEBINAR MARKETING
CLIENT: Jewish Community Foundation of Los Angeles

A significant aspect of my role involved promoting the 
diverse array of events we organized throughout the year, 
spanning both digital and in-person formats. To streamline 
our webinar offerings, I introduced an umbrella brand called 
"Insights on Giving," providing a recognizable platform for 
hosting all our digital events. 

My duties included conceptualizing event titles, crafting copy, 
deciding design direction, and devising marketing strategies. 
Collaborating closely with a designer and cross-functional 
teams, I ensured seamless execution from inception to 
promotion. Notably, these events consistently surpassed 
attendance targets, reflecting the effectiveness of our 
branding and promotional strategies.



FOUNDATION WEBINAR MARKETING
CLIENT: Jewish Community Foundation of Los Angeles



Publication 
Editing



LEGACY MAGAZINE
CLIENT: Jewish Community Foundation of 
Los Angeles

As Senior Editor of the foundation's Legacy 
magazine, a biannual print publication, I 
undertook pivotal responsibilities including 
asset management, content creation 
assistance, and meticulous copy 
proofreading. This entailed efficiently 
managing resources, contributing to content 
development, and ensuring adherence to 
legal and stylistic standards through 
thorough proofreading. My role emphasized 
maintaining the publication's high standards 
while actively engaging our audience.



LEGACY MAGAZINE
CLIENT: Jewish Community Foundation of Los Angeles



2022 ANNUAL REPORT
CLIENT: Jewish Community Foundation of Los Angeles

My role in this project was multifaceted, 
encompassing responsibilities as a copywriter, 
assistant creative director, and project manager. 

I played a pivotal role in conceptualizing, refining 
the visual identity, and orchestrating the 
execution of the project. My aim was to ensure 
that the narrative effectively captured the 
profound impact of the foundation throughout 
2022, particularly emphasizing the 
unprecedented generosity of our donors. 
Through meticulous attention to detail and 
creative vision, I sought to vividly portray the 
tangible difference these funds made within our 
community.



2022 ANNUAL REPORT
CLIENT: Jewish Community 
Foundation of Los Angeles



Copywriting



IMAGINARY APP LAUNCH SOCIAL CAMPAIGN
CLIENT: IMAGINARY
NOTE: This is a school project and not a real app. I finished a 
copywriting course in March 2024.

The goal of this project was to produce on-image copy 
and caption copy for paid social ads. The client wanted 
*thumb-stopping* copy that will make the target 
audience (adults over the age of 25, specifically 
professionals with desk jobs, and who struggle with 
anxiety/depression) stop scrolling and want to 
download the app.

My strategy involved clever wordplay, flipping the 
meaning of familiar phrases to provoke a second 
thought and compel the audience to pause, ponder, 
and ultimately, feel intrigued.



IMAGINARY APP 
LAUNCH SOCIAL 
CAMPAIGN
CLIENT: IMAGINARY
NOTE: This is a school 
project and not a real 
app. 



The goal of this project was to 
create header and subhead copy for 
Imaginary’s website. I wanted to 
connect on a personal level with 
Imaginary’s audience, so I infused 
the header text with emotion and 
excitement, followed by more 
descriptive text in the subhead. By 
painting a vivid picture of the app's 
potential impact, I hoped to spark 
curiosity and inspire users to 
envision themselves achieving their 
goals through Imaginary. 

IMAGINARY APP 
HOMEPAGE HERO
CLIENT: IMAGINARY
NOTE: This is a school project and not a 
real app.



IMAGINARY APP EMAIL 
MARKETING
CLIENT: IMAGINARY
NOTE: This is a school project and not a real 
app.

The goal for this project was to 
write copy for an email newsletter 
announcing the launch of 
Imaginary. I had to deliver 
potential subject lines, preheader 
text, and body copy options that 
included a CTA to sign up for the 
free trial. I aimed for a friendly, 
casual tone to spotlight the app's 
key benefits and playfully explore 
the idea of turning imagination 
into reality.



IMAGINARY APP EMAIL 
MARKETING
CLIENT: IMAGINARY
NOTE: This is a school project and not a real app.


